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FROM THE AMERICAN PEOPLE




        
Tuesday, October 12, 2010 
NEWS RELEASE

First international fine food fair 

CULINARIA successfully held in Belgrade

79 exhibitors from Serbia, Bosnia and Herzegovina, Croatia, Slovakia, Italy and Macedonia participated at the recently held first delicacies fair in southeast Europe titled “CULINARIA”, organized in Belgrade 23-25 September.
Some 3000 visitors attended CULINARIA, including foreign buyers from the USA, Canada, UK, Czech Republic, Slovakia, Hungary, Bulgaria, Romania, Slovenia, Croatia, Bosnia and Herzegovina, Albania, Greece and Macedonia.

Companies from the whole region had the opportunity to meet new buyers, find out about  different market demands and exchange experiences. Preliminary data show potential sales of approx. 3 million USD. 

Exhibitor satisfaction survey results show that 85% of companies is satisfied with the trade fair and will likely exhibit again next year. A number of exhibitors were aware of the need to prepare themselves better prior to exhibiting in the future, if they are to take full advantage of the opportunities the fine food and beverages Belgrade trade show offers.
"CULINARIA" was organized by the BelExpo company, and supported by the USAID Agribusiness project, Ministry of agriculture, Serbian Chamber of Commerce, Investment and Export Promotion Agency (SIEPA) and German technical cooperation organization (GTZ).
Exhibitors at the fair presented their delicacies including: fruit preserves, jams and juices, Balkan truffles and wild mushrooms, hams and prosciuttos, artisan white cheeses, honey from some of the most preserved forests in Europe, purest spring water, connoisseurs’ wines and fruit brandies, herbal teas and a wide selection of organic food. Visitors were able to see some rare specialties from Serbia, for example goat cheese aged in fine Serbian oak or in chestnut leaves.
For over seven years, USAID has been assisting Serbian companies to increase exports. Well over 200 Serbian companies have participated in USAID’s buyer linkages through trade show presentations in Germany, France, Italy, UK, Russia, Japan, Dubai and the US.
However, only a limited number of companies each year could take advantage of the direct foreign market access. This is why CULINARIA has been designed to bring the buyers to Serbia and to enable a large number of regional small and medium-sized agribusinesses to present their products to the world and increase their domestic and international sales. 

For additional information on CULINARIA, please contact Danijela Sever Radovanovic, Communications advisor, USAID Agribusiness project, at +381 63 86 29 348 or via email: 
danijela_sever-radovanovic@agrobiznis.net For more information on the USAID Agribusiness project, please visit our web site www.agrobiznis.net
* * *

Agribusiness Project of the U.S. Agency for international development (USAID) is working with Serbian agricultural producers on all stages of the value chain “from field to fork” to help them increase sales and employement in Serbian agriculture.
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