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Prof dr Cedomir Nestorovic

• Teaching ‘Islam and Marketing’ at ESSEC and the 
Institute of Political Sciences in Paris

• Author of a book "Marketing in an Islamic 
Environment"

• Panelist at the World Halal Forum in Kuala Lumpur 
2008 and 2009

• Visiting professor at the University of Malaya, Kuala 
Lumpur

• Consultant for Carrefour, Intermarche and Casino on 
halal products

• Consultant for Pernod-Ricard, Philips, Cora, Delphi
• Excellent relationship with the Islamic Community of 

Serbia (Belgrade) and Islamic Community of Bosnia-
Herzegovina (Sarajevo)



Serbian companies’
limitations/challenges

• Increasing demand from Serbian 
companies for halal certificates 

• Limited influence of the two halal agencies 
on global halal markets

• Lack of experience and competence on 
global halal markets by Serbian 
companies

• Interviews with ABC Food (Ruski Krstur) 
and MDD (Kac) 



Size of Size of HalalHalal MarkeMarkett as of 2009as of 2009

Region ValueRegion Value Muslim Population Muslim Population 
(Million)(Million)

HalalHalal Food Market Food Market 
Millions USD (Million)Millions USD (Million)

AsiaAsia 1,2141,214 400,100400,100

AfricaAfrica 491491 150,300150,300

EuropeEurope
(in(includingcluding Russia)Russia)

5151 66,60066,600

AmericaAmerica 10.210.2 16,10016,100

TOTALTOTAL 1,766.21,766.2 US$ 633,100US$ 633,100



Distribution of Distribution of HalalHalal MarketMarket

Asian CountriesAsian Countries MarketMarket sizesize in billions in billions 
of US dollarsof US dollars

GCC CountriesGCC Countries 43,843,8

IndonesiaIndonesia 77,677,6

ChinaChina 20,820,8

IndiaIndia 23,623,6

MalaysiaMalaysia 8,28,2



Distribution of Distribution of HalalHalal MarketMarket

Western countriesWestern countries MarketMarket sizesize in billions in billions 
of US dollarsof US dollars

FranceFrance 17,417,4

RussiaRussia 21,721,7

U.K.U.K. 4,14,1

U.S.A.U.S.A. 12,912,9

CanadaCanada 1,81,8



Certification



Competing certificates

• Halal Agency of the Islamic Community of 
Serbia

• Certification Agency for Halal Quality, 
Islamic Community of Bosnia Herzegovina



Suggestions

• 1. Publish a booklet about halal market 
opportunities and certifications procedures 
in English and Serbian

• 2. Group presence on main halal fairs 
(B2B approach) and potential countries

• 3. Group presentation to main 
hypermarket chains

• 4. Helping the certification agency to reach 
international recognition and approval



1. Booklet

• - Statistics about global halal food market 
not available in Serbia and in Serbian 
language

• - Certification agencies keep information 
for themselves so companies depend on 
them for information

• Dissemination of information would benefit 
to all



2. Halal fairs

• Cluster of most important fairs (MIHAS in 
Kuala Lumpur, World Halal Expo, Abu 
Dhabi)



2. Interesting markets for Serbian 
companies

• Legacy of non-aligned movement
– Egypt

– Lybia
– Algeria

– Iran
– Indonesia

• Closeness
– Bosnia-Herzegovina, Turkey



3. Direct presentation to 
hypermarket chains

• Western Europe
– Carrefour
– Casino
– Tesco
– Ahold

• Asia
– Carrefour
– Tesco
– Giant



Wassila Casino

• Fournisseur :
• HALLAL CULINAIRE DIFFUSION - 69 200 VENISSIEUX
• Organisme de contrôle :
• MOSQUEE EVRY COURCOURONNES - 91 080 

COURCOURONNES
• Numéro de convention :
• NORAGRG9601129A
• Numéro d'agrément sanitaire :
• FR47.323.329CE
• Date de mise à jour :
• 7 octobre 2008





4. Strenghtening the capabilities of 
the Halal Agency in Serbia

• They lack people to produce updated 
market reports about potential markets

• They lack people to present the Serbian 
companies that they already certified

• They lack people to deal with main halal
certification agencies in the world in order 
to get mutual recognition


